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Master of Arts in Mass Communication
Program code: 038010

INTRODUCTION

The Department of Media offers a study program that aims to provide a master's degree in
mass communication through the thesis and project track. The first program in Kuwait aims
to meet the many needs and desires of graduates and the results of enhancing the academic
level of teachers and keeping pace with the development of entertaining media in public life.

According to the University Council decision dated 4/2/2007, Thesis students
admitted with effect from September 2007 are exempted from the comprehensive
examination.

PROGRAM REQUIREMENTS
36 (36)TOTAL COURSE CREDITS
15 (15) COMPULSORY COURSES (3 credits each)
0380-501 Contemporary Issues in Mass Communication & Society
0380-502 Mass Communication Theory
0380-503 Communication Law & Ethics
0380-504 Research Methods
0380-505 Critical & Qualitative Approaches in Mass Communication.

12 (18) ELECTIVES COURSES (3 credits each):

0380-506 Integrated Strategic Communication

0380-507 Media Writhing in Strategic Communication

0380-508 Strategic Communication Management & Media Planning

0380-509 Convergence Journalism

0380-510 Multi-Media Production in Convergence Journalism

0380-511 Mass Communication & Public Opinion

0380-512 Media Production, Direction & Performance

0380-513 Multi-Media Scrip Writing & Content Creation

0380-514 Multi-Media Arts & Production

0380-515 Special Topics in Mass Communication
*The student can register in Mass Communication courses from level (400) provided that it's
connection to the program and not exceeding (6 Cr) and after the approval of program
Director.

9(3) COMPULSORY COURSES

0380-593 Project 3)
0380-597 Thesis (0)
0380-598 Thesis (0)
2000-599 Thesis 9)
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COURSE DESCRIPTION

0380-501: Contemporary Issues in Mass

Communication & Society

Cr: 3)
This course is devoted to the analysis and
discussion of contemporary issues in mass
communication. It incorporates a comprehensive
overview of mass media organizations, the way
they function, and their influence on individuals
and society in general. The course also examines
how governments and various societal institutions
impact media practices as well as the issues media
professionals face. The course highlights current
trends and developments in mass media in order to
empower students to become knowledgeable
consumers and critical thinkers of mass media.

0380-502: Mass Communication Theory
Cr: 3)

This course introduces students to mass
communication theory and discusses the major
theoretical approaches such as agenda-setting,
media effects, framing, uses and gratification and
technological determinism. The course describes
the process of theory development as it relates to
mass communication research and analysis.
Students will track the historical advancements of
mass communication theory as well as analyze and
critique theories that guide mass communication
inquiry. During this course students also learn how
to develop a theoretically based argument in regard
to a research question or hypothesis.

0380-503: Communication Law & Ethics
Cr: (3)

The course deals with the study of legal and ethical
issues in the media, media regulation and policy,
and the relationship between law and ethics.
Students will explore key ethical issues in
professional communications in general and GCC
countries in particular. Among the topics that will
be discussed throughout the course are the ethical
role of journalists in modern society, privacy,

freedom of speech, censorship, self-censorship,
confidentiality, conflict of interest and minority
rights in the media. Students will enhance their
critical thinking skills in analyzing media messages
and case studies within different ethical
frameworks as well as developing guidelines for
ethical and professional behaviors.

0380-504: Research Methods
Cr: 3)
PR:0380-502

This course is designed to introduce students to
methodologies typically used by researchers to
conduct communication research. Students will
learn how to take theoretical frameworks and apply
them in practical research setting and how to add
primary research to the relevant literatures as well
as apply research designs such as surveys, in-depth
interviews, focus groups, content analysis, textual
analysis and experiments. It provides a
comprehensive outline for conducting media-
related research studies, including theory-building,
hypothesis testing, sampling techniques, quay in in
dings, analyzing findings, and the implications of
research results. With a more quantitative focus, it
also highlights major descriptive and inferential
statistical techniques applied in analyzing research
data. Students will have a sufficient understanding
of how to use statistical tools to conduct primary
research.

0380-505: Critical & Qualitative Approaches in

Mass Communication

Cr: 3)

PR:0380-504
Students in this course will delve thoroughly into
qualitative and critical approaches in analyzing
mass communication content and phenomena.
While quantitative and qualitative approaches are
sufficient to scholarly investigate research topics,
employing critical approaches of some schools of
thought provide different and deeper levels of
analysis to communication research and content.
The course will discuss the postmodern, feminist,
and critical approaches in theory and practice and
how they can be applied in mass communication
research. It will also involve the research methods
that best suit these approaches such as textual
analysis, discourse analysis, in-depth interviews
and case study.

0380-506: Integrated Strategic Communication
Cr: 3)

This course provides students with a
comprehensive understanding and practice of
integrated communications which marketing,
public relations, and advertising professionals are
using to face the biggest challenges in the
contemporary marketplace. It discusses how digital
and social media technology has changed
marketing, public relations and advertising, and
gives detailed strategies on how to embrace such
evolving platforms such as Facebook, YouTube,
Twitter, Instagram, mobile apps, websites, search
engines and many more. Students will learn how to
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integrate these tools and tactics into goal-oriented
campaigns that enhance brands, create a buzz,
encourage interactivity, and motivate the desired
behaviors.

0380-507: Media Writhing in Strategic
Communication

Cr: (3)
PR: Completing two course from the program
This course includes the different types of writings
in the field of integrated communication which
includes public relations, marketing and
advertising. Students will learn how to write news
releases, fact sheets, annual reports, corporate
social responsibility reports, newsletters, memos,
speeches, invitations and how to design media kits.
They will learn the correct formats for these types
of writings such as the Global Reporting Initiative
for writing social responsibility reports. Students
will learn how to copywrite for advertisements in
their major three components: headlines, subheads,
and body-copy. This course will apply these
writings on multiple traditional and new media
platforms particularly on social networking
websites. Students will also learn how to publicly
speak as part of being professional communicators.
They will learn and apply the required skills to
successfully present on different occasions.

0380-508: Strategic Communication Management
& Media Planning

Cr: (3)
PR: Completing two course from the program
This course will examine the role of strategic
communication in the success of organizations and
will attempt to empower students with the strategic
insights and instincts that are at the heart of
organizational communication. It will address the
challenges that strategic planners face in a world of
fragmented audiences and multiple media options.
The course focuses on developing the ability to
strategically influence audiences and stakeholders
and extend an organization's vision and mission
through communication. It will also focus on
integral concepts and sub-fields of strategic
communication such as advocacy, fundraising,
relations-building and brand management. The
course will help students embark on their careers
by learning how to build relations with an
organization's stakeholders, how to create and
implement media plans and campaigns, how to
research, plan, execute and evaluate
communication programs, and how to practice
strategic communication on multiple media
platforms.

0380-509: Convergence Journalism

Cr: 3)
This course will introduce students to the
fundamental theoretical foundations of

convergence media, particularly toward journalism
as the industry has changed due to new
technologies and has become multimedia in nature.
Students will learn how to utilize their analytical
skill to understand media and journalism
convergence  practices at the individual,
organizational, and industrial levels. Through the
literature and empirical studies, the course will also
investigate the political, economic, social, and
cultural impacts initiated by this media
transformation.

0380-510: Multi-Media Production in Convergence
Journalism
Cr: (3)

PR: Completing two course from the program

This course is designed to involve students in
applying convergence journalism practices initiated
by the continuing development of technology.
Journalists today can enhance their storytelling by
adding multimedia to their reporting: audio, video,
photography, and data visualization. In this course,
students will be introduced to several tools,
software and applications that are needed to create
a multimedia news story. Specifically, it will focus
on how to successfully utilize these instruments to
produce a modern format of hard and soft news
stories.

0380-511: Mass Communication & Public Opinion
Cr: 3)

This course discusses the theoretical and practical
aspects of public opinion as integral to modern
democracies and media industries. Students will
learn what public opinion is, why it is important,
how to measure it, and how traditional media and
social networking websites can influence it, both
negatively and positively. The purpose of the
course is to provide students with the knowledge
and skills to measure public opinion as media
professionals and understand its significance and
evolution in a changing media environment as
media analysts.

0380-512: Media Production, Direction &
Performance
Cr: 3)
This course is for students who desire to direct
media content. Students will learn how to critically
watch movies, series, cultural and variety programs
and identify the language of directing as well as the
involved technicalities. The course aims to develop
students' directing techniques including the ability
to break down the script into storylines using
critical thinking as well as directing strategies, in
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addition to designing an efficient shot list and
applying the director's creative vision. The goal of
the course is to develop a visual language that is
ready for broadcast such as a short scene on social
media, a video news release, a show or film on
traditional or new media.

0380-513: Multi-Media Scrip Writing & Content

Creation

Cr: (3)
PR: Completing two course from the program
The course teaches students how to apply the
principles of script writing for multiple forms of
traditional and new media through different
practical assignments. Students will learn the
techniques of combining key elements such as shot
selection, camera movements, and the writer's
voice in the script to communicate the themes, plot,
and create a compelling story. Students will be
introduced to a variety of script writings used in
documentaries, dramas, and cinema. They will also
learn the rules of script writing on social media
which require quicker plotting and audience
attention. As part of content creation, students will
learn how to identify topics of interest by knowing
the process of ideation and understanding their
audiences. This course will enable students to
generate ideas of interest as well as enable them to
write different scripting styles in different
traditional and new media platforms.

0380-514: Multi-Media Arts & Production

Cr: (3)
PR: Completing two course from the program
This course is designed to give students practical
examples and experiences directors and producers
face in the various sectors of media industries.
Students will be introduced to the technical
terminologies of the industry in the different stages
of pre-production, production, and postproduction.
The course will provide students the opportunities
to know how directors and producers deal with
many aspects of production such as pitching ideas,
script analysis, scheduling, budgeting,
collaborating with the creative team, camera
blocking, planning the shot list, and visual
composition.

0380-515: Special Topics in Mass Communication
Cr: (3)

This course is designed to delve more into the
details of specific mass communication phenomena
the instructor would like to focus on. Issues and
topics such as crisis communication, corporate
social responsibility, data journalism, gender in
advertising,  corporate  sponsorship, citizen
journalism, industrial trends in TV and viewership
would require thorough examination to understand
them. The instructor can dedicate this course to
fulfill that purpose and reach better learning

outcomes and deeper understanding of a
communication phenomenon.

0380-593: Project

Cr: (3)
PR: Passing The comprehensive Exam test
Students in this course will choose, with the
acceptance of his/her academic advisor, a mass
communication topic and apply practical media and
communication skills towards it in great details.
Students need to demonstrate their ability to apply
the skills they have learned throughout the courses
of the program whether they relate to strategic
communication, convergence journalism or multi-
media production.

0380-597: THESIS
CR: (0)

0380-598: THESIS
CR: (0)

2000-599: THESIS
CR: (9)

C.G.S GRADUATE CATALOGE 2026/2027




YOYVIY v Llad) b al) A4S Jula

Aoyl A& claY) yicala

fYACY :@AL’U#\).AJ

bt »

daria

& IV il Gagry g gl 5 A s kY1 Slua 2ol (3 uala) da 0 mie () Ciag Ll pa Ladli g 2dle Yl aud a3,
@S Yl skl Ay (el aladl (s gisall 3 35 (Al s gl s Gamanall e el Gl )y Slaliial Al ) oy S
Adall slall i g )

iy (Jaldd) claia¥) jhia) dag byl ey Gplasal) Akl o o Y Yoo VY[ Flh dadad) (ulaa )8 e sl

XV i ()

el clallaia
&) ) 8all A jo Baag (*7) v
(Lshe JS cilan g ¥) Lzal 3 Bang (Vo) Ve

einal 5 S Y Jsn 5 jualaa Ll VYA
Pl Y1 il Hlas «YA0Y

ilay iy 2o YY) LA YAL0 Y

olall Sl alia YAt

I B PERS IR +YA-0.0
(0o8e IS Clang ¥) A Lad) Claa g (YA) VY
JalSiall gl jiay) Juasy) (FA-0T

el iy Juai¥) b adle )y adll WYAouY
e Y Tagadiill 5 il jiuy) Juai¥l s ) VA0
Talentyl ddlaall WYA-0.]

alenyl dlaiall A Sl Y] maaill YA0

Al sl 5l 5 a3ley) YA

ey ZlY 5z Ay WYAoNY

Gsinall deliay papall LS +TALO)Y

oY) ZEY) g8 cFAL0NE

Sleyl Gials cle gage  FA0V0

e A g g5 gl plly Ll oy (ool 3y i s 1) (£ 4 +) (5 sinne 2o a5 a0 ) UL 3
gl

YOYVY YT Ldad) bl Al A Jula



YOV Llad) bl Al A Jula

O (Y)
(M) (Ansobi e dlkal) & 9 pie YA0Y9
() da gkl P -L LY
() da gkl VYA 08
(4) da gkl ARRRPCRL

alad) Cagl) malia s ¥Ae g
(*) dhaag
Ao Y abdhial)

&8 e Al dge il Apasll Canall (3 5k Al )y Rl 13 J sl
Lpaled) @l ghasll e salall o2 (s giad | cadle Y5 ol SY) Jlal)
B Il ) Al e iy A 3 g g (g o) (palal) Canl
A8k lials Aalall (g il el s Al jall dale 4 jkas i
Alan Y Gkl il ey LS Al ol Gakail dapaall Gan )
Jadi Aplian) cliplai aladinl 33 5k e e Y (s siaall (uld 4
aliall ) il 13 e LS Ll Y15 sV ol Sl punlia
i) S 2 yra s Apalal) iy il ¢l (alall Cin gl o 33U
Ayl A0 sl AellS Al il A8 jra g Agalall 5kl
Adagiuall 5 dag sall 5 dadaiall 5

pdeY) B A gig gl guk 1o YAL0ue
(*) Ahaag
N o I T I S|

o sinall Al ja (8 A0l 5 Ao sill (3 k) A8 e (M) jRal) 128 gy
G siaall dolas (8 dpadill Gokl) e ) Al g siag dua (Ble )
s Le Gl cand (Al g Apaall 4 S8l ujlaall JMA (e (oMo Y)
Agindl Gl (e s oyl a0l Al Al e &51aa)
U Al il 5 o el LBy 1 e laal) o3¢] 2Ll
Al EY1 A (s ginall Al 3 35S all e sanall cRiandll

Jalsiall ) i) Juasyl

(*) <
i A dalSiall Juai¥) ¥l Juaia 7 53 jaall 138 J sty
Dokl 138 (5 sine adlsu s (e Y G siil) dialal) MRl e
S8l el e s il Aadle Y bl ) Sl 48 jee B
e Al S 1Y) Le 4 jee 3ok oo ddle Yl dlaal) oL dakiag
S ode ) Alall il alasi ) ST Aals b dlea)
cale IS8 JalSiall ool jiuY) JuaiV) 46 jaa ) d8lca) | (3 sl
il 4 5 < SEY) e e e g sl 138 salall o il
O llall Sy e laia¥) Joal sill adl sa g i Y1 a8l ge o

. o -

il jiall (alad) e i)

aadiaallg adeY) Jga B pualaa Llad o YALLo Y
(¥) 4ilaa g

Jlae 35 aaleall ool sall Qi s A28l el 138 Cag
Gl wgall AL 55k e g st il s s mleall e
A8 e oSl e La il g Ledilda g g danh ddudle )
lsall il 488 e Ll ) i) (g siny ale IS aaiadl
LS aaMe Y il jlaall s aMe Y1 e Adliaall dunciaall 5 dse sSall
ie 5 ) ekt il Asadle )l skl AT salall sia (8L
s siaall Gue umse (il g Cpel 5 pSlgie | 55580 Gadiall (O
PN

adey) bl sarALe Y
(%) 4laag

L)l La sy (5 pmlead) Juai¥) byl ) jall 1o J sl
B3 4 Lo ¢ guall salall oda Alil Al LB G e Llee
33 el Sinall il el cdaa o) oS dgiall ¢ ualill ainYy)
& Leindal oy byl (e La g 5 Gl je e JaiV 5
Al & ey A A plaiy salall o Adlal dpadle Y il jlaal)
S Aza) Al Al Leilu jles Cas (e b shai g Lt 8l
o3y olat A0S 4 yaay Al o gy a el laill oda Julad g 4 dlia
e it dnale Gl o Gk ge Jladl Ly bl kil
Aale Al 5 dfing lpua b

Allay pii g aNeY) CLEMAT D FAL oY
(%) “asg

A Y Jlae 8 AEMAY) 5 40 glal ) 5a¥) A8l ) yiall 138 sy
salall (g siad ClEMAY) 5 ¢ Sl Gn A8 o o gudall Jaliyis G
O e 05 2OV dlae (8 Ja palle 5 laa Ll 320 e
05l o Alall cld ) il e I3 Leidilie ala Al gl sl
ey sl il Hsas 8 saall s Sl sl Cile saladl)
G @adl ¢ yia dyia sadll EEMAY) (saliall (ainal)
sda Jolaty Ul gy LBY) (G5 g A1 AL ) ¢ il
gl Sl 3 jlea sk Lae e YU Leidle 5 4ENAY) 5
oY) Jlaal 8 ClENAY) 238 Gaukal o 3l S (salaall 48 jaa

YOYVY YT Ldad) bl Al A Jula



YOV Llad) bl Al A Jula

Lalaaly) dilaall A adley) azacalll 1o YA L0

(7) 4itasg

ki) (s Cosle gl i) reilallaial)
s laal anite JCy leall g el Capyaill e aall 138 S,
Ao Yl L ol i€l i sl shaill e dalill dpalexiyl dila )
asll DY Jlaal) & cplelall 5 uiaall (Ko Cua JaiVl
LAY aa )& ) saaeiall Jail sl Adlia) JMA (e agdla) (s
A el bl 5 481 je 53580 5 ) saall 5 a2l 5 o gaaall Jalii (Al
el s @l e aaad) e Colall G et alall b3a b
Ll gl aladinly iaa s 5 5ba) s sina oLy A 00 il
238 aladi iAo sl 3w caaillaag o saaaidll
il 3 5 ) 38y Hhay 3 JA) e Z LY ey <l )
g kAl

{.\Lﬁ\ Lﬁb‘“J(‘j‘c:ﬂ AL XECERR
(7) Al g

O e 3aS alall sl daal e Ul Gy jad ) jaall 1aa J sl
JuSi b Dl ) A8De 5 ddal jianall 5 Aaall Cladinall Gl sSa
L) Gl gl o 5l 10 claig agle 38 A4S ALl 1
plaiul 4aS o Gl ) jaall Jaidiu s Ao laial) 5 alaaiyl
b el e DS el Joal il il s 5 JlaaiV) L 5l 515
Aol e ) Gl e i ) S Gl g alad) ol ) JSis
Gl e il 4 8 il el sl sl i) Jslis LS
Al Tl (el 8 dpaladl (55l GlliS 5 alad)

Y UM g I AY) 1 FAe Y
(¥) 4ilaag

el Jil gl 8 g5 21 AW e ST ) ) A S 5
A 5 HAN el ) B2l e 48K e Ul o iy
s Al Gl 58 (pan Aesiall 5 AN el Lol el euallS
& bl &l a8 5 5es ) salall oda Caagd | g 8l &) AY)
il dea i A8 o Al il ala Com (e (g 3l 2] A
Cllimgia w3l 5 (5 S aladtuly deadl) AELEY L) o 5Kl
paily 2815l o gialad g CUaall) 5 aaldiall Jsan JeaS z) AY)
138 (& ) ol puaall <l ) shaill Jadiy g (5 i ad ) rgiall
A g ) Jlae Y1 ) & ) oda gadai e eall 5 Jaal)
o) Ay (gl e JalSie el gy dany aad) ¢ 5ol (5505

i _2:::\\“}

ssiaal) dsliag pagaill AL 1 FAL O Y Y
(7) Aitas
bl G Gosie gl Jlia) rebthiial)
saall sanall Ay aill Al 0y gk e adl e Sy
AU Al ae) ll 5 uleall andi s Dle Y1 /o2 13Y) /5 5 6L
Al aglad Q3 Ailisal) dgleadl A€l (g @l DA (e il
eldadll) Hia) Jie Al duail) jualiall auz s 8 4l by
&)l i SV G 5 ¢ s gall el 1) ¢l el S
Allall Copain Cull Sala (5585 5 aliall oLl Al (53 yuw (i Jaal

ia e Jand A s iy Adle) @l e <l jleall oda gl
Ll seenll s Dl Y1 ol a5 el b Caagiasal) (5l

Ay Jualy) (B oY) padll YA e Y
(7) Atas g

i) (e Cuosla gl Jlfia relyllaial)
Jls s O b e Y1 5 Aaladl 8Dl 8 20D a3 sl
dadia o daall m il a Lalell B 8 daddiwsal) AU
Gadalal) 3Lyl 5, Gl (il ghaal) diedle ) dugal) ¢ ilaal)
e laia¥ A g5 wall o )5 cliladl) LS e sall L)
DRl (g gimg Ble Yl Ay leldiaVl Ja s il il 5 &l el
Baxsiall dpadle W) il gl 8 bl ) b (s siaall LS 188 e
o= A & s sall cp s sl Gl 58 (Dle Y1 3 ALK 4y sin Laa
laiall g dgalall GOkl e Rl 13 ey LS g suia sall ausn 5
o RSN AdS 8 i il 5 O gaimall 5 JSB) Cun (e Lalle Lgle
a5 len o e sl el b g ey ddlal) cilEdlal)
s Lgile) po camy Al 5a¥1 5 Aalall cliBlall Jlae & LeinaaY
) Zad (L 3 )SN) (e g amge Jon GEE 51 3 alaa £l8))
(A jall g 2l A8 il (@ geall @l

oY) Jagdadill g ) Ay) Juaiy) 080 1 s YA L0 A

(7) 4itasg

ki) Oa Cuosia ol Jlfia reilyllaial)
e (8 (it o a8 (il iul) Jeail ) Rl I Jly
Gl Ao Goall a5l elld g e e sl g e ) g dalal) CHlESal)
pole) B laY Ay oY s Ay niil) padle Y Aalil) (e iliadl i)
138 (5 siny Aabidall o palen ae Jlad 5 (o jine (S8 il wall
Je—ai¥l aal g A A Ldadll G jilly il gadll o ) jadll
QS g Agalaie V) 4y Hhaill 5 5 el Lgdalaa s Spall 4y HhiS il yiY)
Bae L 5e sa auiiall Caagiall ) sgand) ae a il 5 <8 g2l
Gniliall Jloaai¥) 4 ylas 5 288 gall 4y ylail) A58l o)k 0o g5
Yl 8 bl i) oda Sl sae oo salall (A iSE g
Lomlen s Ladle ) Lebili (s0a 5 4udy gull 5 dpe laia¥) 5 4l

dalay) Laal

(7) “itasg

Oe Cali e Y dlaa (B A3aa 5 el Llee 5 1k ) 3l s (8l
3oalh o s La Sl g Dl I iy 8 o sl il ) ol DS
Jilsssll Jgad 48 o Al o prips aDA (e e DleY)
s Akl 5 Ae ) AWK Aldiad) daadeY)

Joal sl a8 50 (B Jilu gl 028 IS Jedil Anania Al g I i jiY)
Ll g il jlan el sl s ASA A5l 3 56y 5 e laiaY)
o3 i sall 5 sl 5 siall e alexiV) 2DleY) 85 jualae
DRl 138 (g g Baad) A S clul all 5 aladl Sl i) g3
oo Aaslil) AEE e Laa) g a5 drubuad) BV e Laa
Apadle Yl ) 3 J el 1a

:~‘~/\~.°~%

YOYVY YT Ldad) bl Al A Jula



YOYVIY v Llad) b al) A4S Jula

dagshl s ¥AL0dY
(+) 4laag

dagshl 1 FAL0dA
(+) 4laag

dagyhl Y. .0-044
(3) 4itasg

(B Gaill Lgia oY) Jladl b pasaill e aaall e
L€ Al aled e salall o3a S5 Cum L e 5 labaaad) ¢ el )
sdgl JulSie i any | 5a 58 el pall o sl 8 ALK 5 Caal)

) e g1 5

Y U Qg e YA oY €

(¥) 4ilaag

i) (e Cuosla gl Jlfia relallaial)
ol Ak ] aial) el o seie llal) ellaey el 138 pa
iy g e ) e U Al syl cilelad A gsall g
oaill yghai (e Ay ddleY) Al Gl gl g 2l @ e Ul
DA 13 LY s ey LY Lyl O L dda e 8 A
8 Al ae il g Al Jalat Ad a8 Al O jlee Ji iy
p il A gan ¢aill JilaS GISEY) Gy gy = sl 4S5 cJaall
aad Jae 5 @l sl Al gan ¢ el Go sl ae o sbadll Aol uall
Ll sl e M 4Bl cildadll sl 5SA cciail
el s 7 sl plea (e 25 ) (ALY 5 (g el @ gally Ailaial)

eyl B Aol cle giaga s FA0Y 0
(7) 4itasg

o o) Banins Cum ¢ i) MUY by el 18 meie s o
Jlae 8 Al 2dleY) OVLae Gady (pme (Ol g s—anse
Lol A g 5undllS due i il g @llia (Dle Y5 dalall CAEN)
e V130 5 Lgidlea b Jasdadli g Ciny (g gy Lo g ol 5l
e (s Ol pall U8 (e 2 )0 dpadl jiuf lalad s ) 488
By .ol sall Al n g dad )l AdlaallS Aaa sl sk cllia dila )
A e gl WS doe 8 gl ge dlin G 53l 5 A1) Jlae
W\ﬂ‘b&ﬁ)ﬂ)ﬂ“&u@)ﬂ‘h@i@hﬁ—uﬁ
Shpeaii s lee ST IS8 a3y

e B o e YA oA

(7) Aitasg

Jald) JLaaY) Shda) rcbllaial)
oo s (ol SY) a3 yall A8 ga dmy Do) g i s alldall LS,
il e Yl g g sall Gy A i8lie A (g oy ae £ 5 diag
O el Sl (b Aliae dpadle] O jlge Gk s A48
Ladle ) @l jlgall lead) Gadadll e 45508 ) i) 1 calldall
S Agaleny) Adlaall 5l o) i) JuaiVl & culS o g ddlial)
S palll ZlY)

YOYVY YT Ldad) bl Al A Jula



	9 Mass Communication.pdf
	الإعلام 9

